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YOKOHAMA, TITLE SPONSOR  
OF THE 2010 FIA WTCC RACE OF ITALY 

 
 
Eurosport Events, promoter of the WTCC via its subsidiary KSO, is happy to announce 
that YOKOHAMA will be the Event Presenting Partner of this weekend’s WTCC event, 
that takes place in Monza on 21-23 May. 
 
After the season’s first race meetings in Brazil and Morocco, the 5th and 6th rounds of the 2010 
championship on the famous Italian circuit will kick off the start of the WTCC European campaign. 
 
As title sponsor, the Yokohama Rubber Company will gain increased exposure via exclusive naming 
rights of the event - FIA WTCC YOKOHAMA Race of Italy - and a premium visibility on TV, at the track, 
on the internet and on all promotional documents. 
 
The Japan-based manufacturing company, who is the World Championship’s official tyre supplier, will use 
this sponsorship opportunity to promote the launch of its new road-going C.drive2 eco tyre. The logo of 
this new tyre will get visibility on the race podium, press conference and interview backdrops, while the 
Yokohama brand will be displayed on the starting bridge as well as through premium advertising banners. 
 
“We’re delighted to be supporting the Italian rounds of the WTCC,” said YOKOHAMA’s European 
Motorsports Manager, Farid Al-Samarrai.  
“YOKOHAMA has proudly been the official tyre supplier to the WTCC since 2006 and strives to continue 
the development of our products for both on and off the race track. Not only has this year seen the launch 
of our C.drive2 eco tyre for the road, but also our new eco racing tyre, which is currently being used by 
the WTCC teams.” 
 
Marcello Lotti, General Manager of KSO, added: “We have developed a strong partnership with 
YOKOHAMA and are delighted that it is continuing to strengthen its alignment with the series through its 
support of the Italian rounds, in this high temple of motorsport.”  
 
 
 
 

  
As Title Sponsor, YOKOHAMA will get premium visibility in Monza 


